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INTRODUCTION

Social entrepreneurship is a new phenomenon be-
cause innovation is seeing some constraints. It has be-
come a trend in the business society. All the business so-

ciety stakeholders think social entrepreneurship a crux in
treating social issues. Innovation is required for any posi-
tive change. The main thought of Schumpeter is that eco-
nomic development is based on the introduction of inno-
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vations. According to Schumpeter, innovation is “the use
of existing resources in new ways” [18]. To confirm the
need for social entrepreneurship, let’s quote Jan-Urban
Sandal, who said: “innovation changes the pattern of be-
havior, both in the production function and in peoples’
lives”, and these words reflect the main laws of our life, its
development and evolution [17a].

In Nepal, every sector needs changes, and the
planned development approach has become history.
But even in the periodic plan, policy paralysis is a ma-
jor problem. State failure and political instability seems
to be main development hazard. Nepal is a highly de-
pendent country. It has less exposure of social entrepre-
neurship. Socio-economic transformations here come
and go. Innovation in social entrepreneurship needs to
be developed. However, some of the practices initiated
have provided a breakthrough in such fields as children,
youth, education, health, enterprise development, trade,
energy, environment, technology, waste management,
education, communication and media etc. Social entre-
preneurship can become one of the ways to solve social
problems. Very few scholars have understood the process
of social entrepreneurship. Because of its underdevelop-
ment, lack of efficient laws, lack of institutional effort, no
separate entity, education in and research of social entre-
preneurship have not been contributing to the national
development. It is found out that some of the scholars
mention that it has a very short history and declare that
its definition is unclear. Other scholars say that it is a kind
of a new thought, system, process, vision etc.

owever, still others have presented their opinion
Hand findings on social entrepreneurship. Social

entrepreneurship is a new phenomenon [20].
It is a multidimensional construct [11]. Social entrepre-
neurship is the construction evaluation and pursuit of the
ways for transformative social opportunites which could
be taken by visionary, passionately, dedicated individuals
[15]. Social entrepreneurship is understood, in a wider
way, as a process involving the innovative use and com-
bination of resources to pursue opportunities to catalyze
social changes and address social needs [10]. Nepal is a
country where it is necessary to have a strong will, abil-
ity and financial conditions apart from the academician,
leadership, organization and policy measures combined
with strong determination. Nepal lacks a social entrepre-
neurship plan and the vision of the process, which mat-
ters to solve social problems. Nepal has very few social
entrepreneurship practices. At the same time, it has evi-
dence of both opportunities and barriers and very limited
numbers of initiatives in the field of social entrepreneur-
ship innovation. In addition, it lacks training and formal
education in school, college, and university curriculum.
Due to the lack of special education and practical ap-
proaches to social entrepreneurship, no significant con-
tribution to these sectors can be made by only some lead-
ing people’s efforts with the absence of the government
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sector activity. Even though some of the areas have re-
markable cases of social entrepreneurship development,
there is no involvement of any economic agents to meet
the society’s needs.

LITERATURE REVIEW

Social entrepreneurship addresses the needs of
the most fragile segments of society, as they put more
emphasis on the general-interest dimension when com-
pared with traditional non-profit organizations and es-
pecially donative non-profit organizations [4]. Social en-
trepreneurship refers strictly to the non-profit sector and
it takes into attention the adoption of entrepreneurial
approaches in order to earn income [5]. The public sec-
tor’s increasing inability to satisfy the demand and qual-
ity expectations stimulated the emergence of the first so-
cial enterprises in the social services sphere [14]. “Social
enterprise” (social virksomhed) as a concept is still new
in Denmark; it is just about to enter common vocabulary
and Danish discourses on social cohesion [7]. After the
adoption of the law on "social cooperatives" (1991), in
the second half of the 1990s in some countries, organi-
zational and legal forms were introduced, supporting the
entrepreneurial approach and adapted to an increasing
number of non-profit organizations [17b]. Research has
adopted an actor-centered perspective that has focused
on describing the characteristics and qualities of social
entrepreneurs [3]. It can be said that definitions of social
entrepreneurship and social enterprise vary to a great ex-
tent at the international level with a number of authors
using the two interchangeably [13].

ocial entrepreneurship has the capacity of address-

ing social issues in innovative and creative ways [12],

it impacts society at large [1]. Whereas commercial
entrepreneurship is attracted by large or growing markets
that can provide for profitable opportunities, social entre-
preneurship is attracted by an unmet need, demand, or
market failure, that is, by the opportunity for social change
[2]. An integrated framework of prospect theory, institu-
tional theory and threat-rigidity hypothesis suggest that
the prospects of social enterprises depend on the isomor-
phic or non-isomorphic actions of social entrepreneurs
[8]. In South Asian countries, research on social entre-
preneurship is concentrated mostly in India, followed by
Bangladesh and Sri Lanka. The research does not generate
results for Afghanistan, Bhutan, Nepal, Pakistan and the
Maldives [19]. Disproportionately high numbers of ven-
tures that emphasize social impact seem to be founded by
women. This could be because female founders are more
likely to care about social issues than men [6].

However, critics have pointed out that the confla-
tion of the goals of women’s empowerment and entre-
preneurship has resulted in a ‘magic-bullet’ approach to
development, which, far from empowering women, sub-
jects them to the disciplinary power of the market [9].
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Neo-liberal ideas of market-led growth promote the de-
velopment of women’s entrepreneurship, mainly because
they are seen as harder workers and better at meeting
credit repayments than men [16]. Hence, the abovemen-
tioned literature supports the idea that innovation gener-
ates opportunities for social enterprises. Sectoral social
enterprises are rarely analyzed in research. Hence, sec-
toral innovation in any back warded field could be the
innovative idea to solve the social problem harnessing
social entrepreneurship in Nepal.

RESEARCH METHODOLOGY

This study has reviewed works on social entrepre-
neurship, innovation, opportunities for social develop-
ment activities in the international and national context.
In this research paper, some review of various evidence of
social entrepreneurship in Nepal and barriers for social
entrepreneurship has been made. This research is based
on secondary information. Therefore, this study is de-
scriptive in nature.

ANALYSIS AND PRESENTATION

Sectoral Innovations and Social
Entrepreneurship Opportunities in Nepal
Nepal has a high cost economy, but wants to be an
innovative country. Nepal is introducing a new adminis-
trative structure, and social enterprise development op-
portunities are now appearing in various sectors of econ-
omy. Nation development policy can prevent social entre-
preneurship from using sectoral development opportuni-
ties, though these sectoral innovations can contribute to
innovation in the economy as a whole and even make the
country economically independent. So, market knowl-
edge, idea, awareness, research implications and innova-
tion in economic sectors are very important. Such sectors
of economy introducing innoavation as science and tech-
nology, geography, environment, education management,
politics, management of natural resources protection,
health protection, adaptation and mitigation of climate
change, energy development, agriculture, industry and
services, society etc. are the field of social entrepreneur-
ship in Nepal. These sectors can change people’s lives.
Furthermore, as for technological innovation,
Nepal has experienced social entrepreneurship in com-
munication in remote areas. In this sector, Nepal needs
technological innovation for the social change. Nepal has
to promote education in social entrepreneurship to en-
courage technological development. Technology makes
the Nepalese people’s life much easier and can create a
technologically advanced economy. Similarly, in the field
of children and youth, Nepal has the problem of man-
aging threats to girls in social life. Young girls are being
trafficked from Nepal’s village areas to the border with
India and other countries to be sold for the prostitution
and violence too, and this is a serious threat to peace and
harmony in the society. In Nepal, children and young
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people are victimized by violence and labor exploitation.
In order to protect children, various initiatives are taken
in this field and are highly recognized in the society. In
addition, they need to be given shelter, work and oppor-
tunities to be able to enjoy an independent life. Efforts
taken in this field have generally stopped gender violence
and promoted exploring social entrepreneurship.

n the field of production and export, some of the ini-

tiatives are awesome. Despite having resource own-

ership, poor people in Nepal cannot create innova-
tion in social enterprise because of financial restraint and
lack of technological know-how. The research shows that
social and economic sectors are underdeveloped, thus
progress in the sphere can increase social opportuni-
ties as well as investment in producing industrial goods,
which could stimulate women to gain skills and enhance
family income. Innovation in competitive goods produc-
tion can boost social entrepreneurship practices, which
can contribute to the Nepalese economy. Nepal can real-
ize social entrepreneurship by trade competitiveness and
productivity of goods and services export that can cut off
trade deficit. Likewise, in the field of waste management,
sustainable management practices in Nepal are needed.
As for social entrepreneurship, Nepal needs a wide range
of innovative management of wastes at hotels, hospitals,
homes, roads; innovation in natural disasters manage-
ment; innovation in cultivation and irrigation; manage-
ment of clean environment, which could provide social
opportunities to the people.

Innovation in recycling industry can also be inter-
esting for social enterprise. Sectoral social innovation
can nurture sustainable social enterprise development in
the Nepalese economy. Sector wise, there are very few
sectoral social enterprises growing in Nepal. It seems
that it has broad scope to reap the benefits. Social entre-
preneurship real practices should be decentralized as per
the federal system in Nepal. Sectoral innovation, such as
innovation in science and technology, engineering in-
novation, social innovation, environmental innovation,
innovation in tourism sectors, industrial innovation,
innovation on farms and at hotels, innovation in trans-
port and communication, huge research in social entre-
preneurship, innovation in infrastructure, innovation in
roads safety, innovation at hotels and cafés, innovation
in having foods, innovation in resource distribution etc.
are the key example. In order to build up the nation, sec-
toral innovation should be used which could bring social
change, create sustainable social entrepreneurship and
fulfil aspirations of people treating social problems by
smart innovative investment.

Sectoral Innovations and Social

Entrepreneurship Problems in Nepal

Some of the key problems appear in the sectoral in-
novations and social entrepreneurship in Nepal. If Nepal’s
various economic and social sectors open for innovation,
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then economic development in social entrepreneurship
takes place. Major sectors like agriculture, industry, edu-
cation, health, environment, human rights are the key
sectors for social enterprises. A country lays the founda-
tion for prosperity and stimulates social changes by iden-
tifying social problems in every sector of economy. Thus,
social enterprises should be created in every sector of
economy in Nepal. Lack of knowledge, lack of finance for
the initial startup, lack of funds for businesses to survive,
high cost of doing business, lack of skills and capacity of
human resources, low mobility of human resources, lack
of business networking, underdevelopment of economic
sectors, social and political problems, conflict of own-
ers, poverty, pollution, lack of market, lack of electricity,
weak team efforts, no use of expertise, lack of profession-
al workers, no clear policy, or vision, or government laws,
lack of infrastructure, no efficient institutions, lack of
profound management education, lack of awareness and
training in social entrepreneurship, few research and de-
velopment, lack of competition, limited ideas generation
practices etc. have become the main problems of social
entrepreneurship in Nepal. Government administration
has been changed which is also a challenge. In this con-
text, the federal system of Nepal needs to stimulate more
innovation and research in the priority sectors to answer
the needs of the Nepalese people by social enterprising.

CONCLUSIONS

Social entrepreneurship is a process that can an-
swer the people’s needs. In Nepal, sectoral innovation
is required to nurture social entrepreneurship. Various
sectors of economy remain rather traditional and back
warded so that everywhere we can see the vulnerability
of ecosystem based resources which should be utilized
scientifically, and face huge social problems caused by ur-
banization and deforestation. Management of population
pressure, waste management, natural calamities, pollu-
tion management, science and technological manage-
ment, child and youth sectors, women entrepreneurship,
agriculture, health, education, leadership and political
sector innovation, industry sectors, clean energy, infra-
structure, transport and communications, hotels, trade,
tourism sectors innovation, training for and modelling
of resilience to any transition etc. are the precondition
to the uprise of social entrepreneurship in Nepal. Nowa-
days, Nepal is a country suffering from the dengue dis-
ease, and it is the social entrepreneurship initiative which
can be used as emergency means to prepare for it and
combat it. Still, every sector of economy in Nepal is fac-
ing its own severe problems. Hence, policy ventures unite
studies of structural and sectoral development models,
and research analyzes needy dimensions in the diversity
of Nepal's resources. Therefore, governmental policy and
private sectors strategy should be effective enough to de-
velop and maintain sustainable social entrepreneurship
growth in the country. |
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