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The object of research are the peculiarities of formation, use and improvement of the economic-mathematical model of the enterprise’s development. It is de-
termined that the development of enterprise is evaluated through economic growth (result) taking into account quantitative and qualitative changes (in certain
space-time environments), where the potential, quality of management, innovation and orientation to the processes of continuous improvement (through the
development of staff, improvement of the system of interaction, opportunities, etc. based on the use of modern technologies and management systems, support
and expansion of the marketing business network and ensuring the reliability of partnerships to achieve economic goals) provide economic growth (result) of the
enterprise. A graphic interpretation (model) of the enterprise development is presented according to the theory of cyclical development and taking into account
the influence of innovation in the system of «kind of innovation as kind of development». It is determined that the level of scale and quality of the enterprise
development depends on its potential and reserves for growth. It is identified that in practice there are problems related to the formation (build-up) and use
of a system of indicators to determine the level of development of enterprise. Upon the results of the study and discussion, an improved economic-mathematical
model of the enterprise development is presented, which, unlike the existing ones, not only takes into account the theoretical and applied aspects of the use
of independent partial models of the enterprise development for management of development (namely, content, characteristics and values of the model
of the enterprise’s ability to develop, the model of selecting the enterprise’s development strategy, the model of selecting the enterprise development vector,
the model of selecting the basis of the enterprise development, the model of efficient management of the enterprise based on the introduction of the market-
ing mechanism and the model of the the enterprise development result), but also provides for a simultaneous multi-vector target assessment of many spheres
of the enterprise’s operations (based on the use of a system of parameters, indicators and criteria of the system-oriented economic diagnostics) in order to
determine its prospects. In particular, it includes the main directions and the basic instrumentarium for diagnosing competitiveness, investment attractiveness
and enterprise development, taking into account the relationship of modern management and marketing.
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CkpuHbKoeceKuli P. M., ConinbHuk /1. 1., Litox C. I. YOockoHaneHHs modeni po3sumky nidnpuemcmea:
HOBI piweHHA Ha 3acadax MeHedXMeHmY, MapKemuHey Ui eKOHOMiYHOI dia2HOCMUKU

06’ekmom 0ocnioHeHHs € 0c06AUBOCMI (YOPMYBAHHS, BUKOPUCMAHHA MA YOOCKOHA/IEHHSA eKOHOMIKO-MaMemMamuyHoi Modeni po3sumky mionpuemcmea.
3'Ac08aHO, WO PO3BUMOK MIOMPUEMCMBA OYIHIOEMbCA Yepe3 eKOHOMIYHE 3POCMAHHA (pesyaemam) 3 YpaxyeaHHAM KibKICHUX i AKICHUX 3MiH (y mesHux
1POCMOopOoso-4acosux ymosax), de nomeHyjan, AKicmb ynpassiHKs, iHHosayii ma opieHmauia Ha mpoyecu nocmiliHozo YOOCKOHANEHHS (Yepe3 po3sUMOK nep-
COHANY, MOKPAWEHHA cucmemu 83aemo0ii, MOXIUBOCMEL MOWO Ha OCHOBI BUKOPUCMAHHA Cy4aCHUX MexHoAORil | cucmem meHedXmMeHmy, mompumMKu ma
PO3WUPEHHA MapKemuHa080i 0inosoi Mepesi ma 3abe3neyeHHs HadilIHocmi napmHepcoKux 8IOHOCUH 045 OCA2HEHHA eKoOHOMIYHUX Yineli) 3a6e3nedyrome
€eKOHOMIYHe 3pocmaHHs (pesyasmam) midnpuemcmea. ModaHo epaciyry iHmepnpemayito (Modenb) po3sumky nidnpUEMCMBa 3 MeOpIErD YUKAIYHO20 Po3sU-
MKy 3 ypaxysaHHAM enausy iHHoeayili 8 cucmemi «sud iHHosayii — 8ud po3sumky». BcmaxosneHo, wio piseHb macumabHocmi ma aKocmi po3sumky mionpu-
€EMCMBa 3a7exums 8i0 (io2o momeHyiany ma pe3epsie 3p0cmaHHsA. BuseneHo, wjo Ha Npakmuyi icHyloms npobaemu, noe’a3aHi 3 popmyearHHam (nobydosoro)
i BUKOPUCMAHHAM CUCMeMU MOKA3HUKig 015 BUSHAYEHHA pisHA po38umKy nidnpuemcmesa. 3a pesynsmamamu 00CnioxeHHs i 062080peHHA HaBedeHo yOOCKo-
HaneHy eKOHOMIKo-MamemamuyHy Mooesb Po38UMKY NiONPUEMCMEBA, AKA, HA BIOMiHY 8i0 HAABHUX, He MiAbKU 8PAX08YE MeOPeMUYHi Ma NPUKAAodHi acnekmu
BUKOPUCMAHHA HE3A/IEHCHUX YOCMKOBUX Modeneli po3sumky mionpuemcmea 0118 ynpassiHKA PO3GUMKOM (a came — 3Micm, XapaKmepucmuKku ma 3HaYeHHs
modeni cripomosxHocmi nidnpuemcmea Ao po3gumky, Mmodeni subopy cmpamezii po3sumky nidnpuemcmaa, Modeni 8ubopy 8ekmopa po3sUMKy midnpuemcmea,
modeni subopy basucy po3gumky nionpuemcmea, Mooeni eheKmusHo20 yrpasiHHA NiONPUEMCMBOM Ha 30CA0AX YPOBAOHEHHA MAPKEMUH208020 MEXAHI3MY
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ma modeni pesyasmamy po3sumky nionpuemcmea), a Ui nepedbayae 00Ho4acHe 6a2amMoBEKMOpPHe Yinbose OYiHIOBAHHA 6a2ambox cep (yHKYIOHYBAHHS
nionpuemMcmea (Ha 0CHOBI 30CMOCYBAHHA CUCMeMU MAPaMeMPie, MOKA3HUKIE | Kpumepiie cuCMemHO-0piEHMOBAHOI eKOHOMIYHOI 0ia2HOCMUKU) 3 Memoto 8u-
3HaYeHHs [io2o nepcnekmusu. 30Kpema, BKAKYAE OCHOBHI Hanpamu ma 6a3osull iHcmpymeHmapili diazHOCMUKU KOHKYPEHMOCIPOMOXHOCM, iHeecmuuitiHoi
npusabausocmi ma po3sUMKy nionpUEMCMea 3 ypaxysaHHAM 830EMO38’A3KY Cy4aCHO20 MEHeOXMEeHMY Ma MapKemuHey.

Kntovoei cnoea: nidnpuemcmeo, po3gumok mionpuemcmea, mModeab po3sUMKy MidNPUEMCMEBA, pe3yabmam Po38UMKY, 830EMO368’A30K MeHeOXMeHmy ma
MapKemuHey, eKOHOMiYHa 0ia2HOCMUKQ, YrpasAiHCLKI piuieHHA ma iHHO8aYii, eKOHOMIYHI yini.
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CkpoiHbKOBCKUi P. H., ConunvHuk /1. U., tox C. U. CosepwieHcmeosaHue modenu paseumus npednpuamus:
Ho8ble pewleHus Ha 0CHO8e MeHedXMeHMa, MapKemuH2a U SKOHOMUYecKoll QUazHOCMUKU

06vekmom uccnedo8aHus A8AAOMCA 0C0BEHHOCMU GOPMUPOBAHUS, UCMONb30BAHUS U COBEPUIEHCMBOBAHUS IKOHOMUKO-Mamemamuyeckol modeau pas-
sumus npednpusmus. YcmaHoeneHo, 4mo pazeumue npednpusmus oueHusaemca Yepe3 IKOHOMUYECKUl pocm (pe3ynbmam) ¢ y4emom Konu4ecmeeHHbIX
U KaYecmeeHHbIX u3meHeHuli (8 onpedesneHHbIX MPOCMPAHCMBEHHO-BPEMEHHbIX YCA0BUAX), 20e MOMeHYUas, Ka4ecmeo ynpaeaeHus, UHHOBAUUU U OpueH-
Mayua Ha Npoyecckl MOCMOAHHO20 COBEPUWIEHCMBOBAHUSA (vepe3 passumue NepcoHana, yay4ueHue cucmemsl 83aumodelicmaus, 8oamoxcHocmed u m. .
HQ 0CHOBE UCMO/b308AHUS COBPEMEHHBIX MeXHOA0_Ul U cucmem MeHedXmMeHMa, Mo0OepHKU U pacliupeHus mapkemuHeoeol denosoli cemu u obecreve-
HUS HOOEXCHOCMU NAPMHEPCKUX 0MHOWeHUl 018 docmueHUs IKoHOMUYecKux yeneli) obecneyusarom sKoHomuYecKuli pocm (pesyasmam) npeonpusmus.
MpedcmasneHa epaguyeckasn uHMepnpemayus (Modens) paseumus nPednpUAMUS Co2AACHO MEeopUU YUKAUYECKO20 PA3BUMUS U C y4emom 6AUSHUS UH-
Hoeayull 8 cucmeme «8ud UHHOBAYUU — BUO PA3BUMUSAY. YCMAHOB/EHO, YMO YpoBeHb MaCWMABHOCMU U Kayecmea pazeumus npednpuamus 3agucum om
€20 MOMeHYUana U pe3epeos pocma. BbifeaeHo, Ymo Ha MPaKmuKe cywecmeyiom npobsiembl, C8A3aHHbIe ¢ OPMUPOBAHUEM (MOCMpPoeHuUem) U UCmonb-
308aHUEM cucmembl mokasameneli 0118 onpedeneHus yposHa paseumus npednpuamus. o pesyasmamam uccaedosaHus u obcyxdeHus npedcmasneHa
YC0BEPWEHCMBOBAHHAA IKOHOMUKO-MAMEMAMUYECKas Modens paseumus npednpuamus, KOmopas, 8 OMauYUe om Cywecmayrowux, He MosbKo y4ume-
gaem meopemuyeckue U MPUKAAOHbIe aCTeKMbI UCOAb30BAHUSA HE3ABUCUMbIX YOCMUYHbIX Modenel pa3sumus npednpusmus 045 ynpasneHus passumuem
(a umeHHO — cOOePHAHUE, XapaKMepucmuKU U 3Ha4YeHus Modenu cnocobHocmu npednpuamus K pa3sumuto, Modenu 8bi60pa cmpameauu paseumus npeo-
npusmus, modesnu 8bI60pa 8eKMopa passumus npednpusmus, Mooeau 8sib6opa basuca pazsumus nPednpuAMuUs, Mooenu 3ehekmusHo20 yrpasneHus npeo-
MpuUAsMUeM Ha 0CHo8e BHeAPeHUS MAPKeMUH208020 MeXAHU3MA U MOOEAU pe3yasmama pa3sumus npednpuamus), Ho u npedycmampugaem 00Ho8pemeHHoe
MHO0208eKMOpPHOE Uesesoe oUeHUBaHUE MHORUX Chep (PyHKYUOHUPOBAHUS Mpednpusmus (Ha 0CHOBe UCMOb30BAHUA CUCMeMbI MapamMempos, nokasamesnel
U Kpumepues cucmemHo-0pUeHMUPOBAHHOL 3KoOHOMUYECKol QuazHOCMUKU) C yesblo onpedeneHus e2o Meperekmusbl. B YacmHOCmU, 8KAYaem 0CHOBHbIE
HanpaeneHus u 60308bil UHCMpPyMeHmMapuli OUazHOCMUKU KOHKYPeHMOCnoco6HOCMU, UHBECMUYUOHHOU NpueaeKameasHOCMU U paseumus npednpuamus
C y4emom 83aUMOCEA3U COBPEMEHHO20 MeHeOHMEHMA U MapKemuHaa.

Kntouessie crosa: npednpusmue, pazsumue npednpusmus, Modenb pazgumus npednpusmus, pesyasmam pa3eumus, 83aUMOC8A3b MeHeOHMeHma U Map-
KemuHea, IKOHOMUYECKas OUARHOCMUKA, YipasneH4ecKue peweHUsU UHHOBAYUU, IKOHOMUYeCKUe Yenu.
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s practice shows, in recent years, business con-

ditions are characterized by the financial and

economic crisis, permanent political instability,
corruption risks, increase in the degree of dynamism,
complexity and uncertainty of the external environment,
significant increase in competition in the market, as well
as the inability of the market mechanism to ensure stabil-
ity and efficiency of enterprises in general, etc. [1-4]. In
these circumstances, activities of an enterprise should be
aimed not only at identifying and eliminating its problem
points and weaknesses in a competitive environment but
also at the development process and its effective manage-
ment with the use of the best world practices and tech-
nologies.

The analysis of literary sources [1; 3; 5-8] and busi-
ness practices has allowed to reveal that the interpreta-
tion of the concept “enterprise development’, the key fea-
tures of enterprise development, as well as its types (de-
fined based on certain characteristics, criteria) and kinds
(sustainable development, managed development, orga-
nizational development, etc. [9; 10]) are closely related to
other concepts and economic categories, in particular —
enterprise potential, competitiveness, investment attrac-
tiveness, internal variables, economic interests (targets),
and strategic management and innovation.

In economic theory and practice, development of
an enterprise: 1) is reflected, as a rule, with the help of
the business (economic) cycle; 2) is estimated through
economic growth (result), taking into account changes
(under certain spatial and temporal conditions).

At the same time, in [9], it is noted that develop-
ment of an enterprise is conceptually characterized by
an increase in its potential and the following interrelated
components: 1) quantitative, qualitative and structural
changes; 2) improvement; 3) its process character; 4) du-
ration; 5) a set of processes; 6) adaptation to the external
environment; 7) internal integration of the enterprise;
8) the ability to counteract the negative effects of the
external environment; 9) increase in the enterprise’s vi-
ability.

However, within the framework of scientific re-
searches on the problem [3; 11; 12], it is established that
the higher the level of potential of a business entity is, the
more development opportunities it has. Here, potential
of an enterprise should be understood as its capabilities,
resources (financial, labor, material, energy, etc. [13]), re-
serves, funds that are used or can be used to achieve the
strategic or tactical goals of the enterprise [3].

Given this, it is found that the above components
of an enterprise’s development, including increase in its
potential, form a systems model for determining its level.
At the same time, taking into account the opinion of top
executives (managers), it is determined that insufficient
attention is paid to the task of constructing a compre-
hensive model of enterprise development. This should be
done with due consideration for combination and coor-
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dination of the experience and knowledge about this pro-
cess, including theoretical and applied bases of manage-
ment, marketing, economic diagnosis (target assessment)
of an enterprise (based on the system of parameters, in-
dicators and criteria), their interrelations, and economic
and mathematical modeling on the problem. Along with
this, it is worth noting that out of a large number of mod-
els and methods for determining the level of enterprise
development the model presented in [5] deserves spe-
cial attention. However, certain aspects of the presented
model require additional studying, certain improvement,
and corresponding refinement. All this has justified the
relevance of the study, its theoretical importance and
practical significance and determined the choice of the
research object — features of the formation, use, and im-
provement of the economic and mathematical model of
enterprise development.

Therefore, the aim of the study is to formulate theo-
retical principles and develop practical recommendations
for improving the economic and mathematical model of
enterprise development based on management, market-
ing and economic diagnosis.

To achieve the set goal, the research employs the
following methods [12; 14; 15]:

+ methods of systems analysis, systematization,
complex generalization and concretization, the
graphical method and the method of compari-
son (of processes, indicators) — to clarify the
essence and structure of the concept (category)
“enterprise development” (in terms of manage-
ment and content), improve the graphic model of
enterprise development according to the theory
of cyclic development (taking into account the
influence of innovation in the system “type of in-
novation — type of development”), as well as to
present the method for determining growth rate;

+ economicand mathematical methods for model-
ling systems based on expert assessments (judg-
ments of enterprise managers expressed in the
form of a descriptive, qualitative and quantita-
tive assessment of objects on the problem) — to
improve the economic and mathematical model
of enterprise development based on manage-
ment, marketing, and economic diagnosis.

ccording to the results of studies [12; 14; 16], we
can conclude that the process of constructing
the economic and mathematical model for a real
economic object in the context of constantly changing
external influences, uncertainty and complexity of eco-
nomic processes consists of the following six interrelated
stages:
1) formulating a real economic problem and carry-
ing out its qualitative analysis;
2) formalizing the economic problem and con-
structing an applied model (based on theory and
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analytics) in the form of specific economic and
mathematical dependencies and relations (func-
tions, equations, inequalities, etc.);

3) carrying out economic and mathematical analy-
sis of the model (in order to identify its general
properties) and assessing its suitability for study-
ing a real object, process;

4) preparing initial information (economic, tax,
statistical, scientific and technical, sociological,
legal, and other types of information) with con-
sideration for assessment of the time factor and
cost of obtaining information and / or data;

5) clarifying the issue (main aspects) as concerns
practical numerical solutions, taking into ac-
count the peculiarities of using information
systems and technologies in certain areas as
well as management standards and evaluation
criteria;

6) carrying out comprehensive analysis of numeri-
cal results and their application.

hus, with regard to the process of constructing

economic and mathematical models (theoretical,

analytical, applied ones) for a real economic ob-
ject (based on analysis, systematization, generalization,
and explanation of key factors affecting management of
economic systems and business processes) [12; 14; 17—
21], we recommend expressing the improved economic
and mathematical model of enterprise development
(based on management, marketing and economic diag-
nosis) as the system of relations (1) — (2) [3; 5; 22]:

D=(A,S,V,B,R) =<M T.Q T>;
D =(A>V-R)=(cT1, 1,1, T);
T,>T,>T, >100%;
A= f{oa)) W
S=f,(A{og});
1% =f3 (A;S){aV }))
B= f4 (A;S;V){OLB})E
R=f(A,S,V,B,{og });
Se {S};
ve{v}
Be{B}; @

{$hiv}{B}=0,

where D is the enterprise’s development in terms of man-
agement, which under given conditions is characterized
[5; 17-21] by:
1) development potential of the enterprise;
2) chosen development strategy (under conditions
of dynamic changes in characteristics of the ex-
ternal environment, with the optimal use of all
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available resources of the enterprise to achieve
the result);

3) development vector;

4) theoretical, analytical and applied development
basis and the received development result.

D* is the enterprise’s development in terms of
content, which comprehensively (using multi-faceted
approach) characterizes the development (as a phenom-
enon, law and principle [5]). It is advisable to consider en-
terprise development from several perspectives, namely
[3; 23]:

1) development as a process (in the system “goal —
conditions — opportunities — efficiency — re-
sult”);

2) development as a result (in the system “informa-
tion — resource — time ’; using the basic determi-
nation of enterprise performance with the help
of seven coefficient systems of analytical rela-
tionships for evaluating performance: efficiency,
feasibility, safety, technological level, intensity,
speed and timeliness);

3) development as an immanent property;

4) development as a pattern;

5) development as a dynamic characteristic.

A is assessment of the enterprise’s development po-

tential;

S is the enterprise’s development strategy, the
choice of which is based on assessment of the following
factors [17; 18; 21]:

1) risk level;

2) impact of past strategies;

3) influence of factors of the enterprise’s external
environment, which include economic, market,
political, natural, scientific, technical, demo-
graphic and other factors;

4) dependence on time and cost factors;

5) influence of factors of the internal environ-
ment, which is determined, according to the
theory and practice of management, by such
main internal variables of the enterprise as
goals, structure, tasks, technology, and em-
ployees, which are interconnected and form
a system model.

{8} is a set (list) of possible strategies for the enter-
prise’s development (based on hierarchy in the manage-
ment system, functional criterion, stages of the life cy-
cle, competitive position in the market, way to achieve
competitive advantages, development directions, etc.
[24]), which are aimed at ensuring its stable competitive
position in the market and growth of its market value;

Vis the enterprise’s development vector (Fig. 1);

{V} is a set of possible vectors of the enterprise’s de-
velopment [5; 25; 27], with consideration for the results
of the analysis and assessment of circumstances, specific
situations and opportunities, taking into account the time
factor, development conditions, reasons, etc.;
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Resultin the system «l -R-T»
With regard to impact of innovations
in the system «lv — Dv»

Development vector (V)

Symbols:

Time interval (period)

| - information; R — resource; T — time; Iv — type of innovation; Dv - type of development;
Cy, Gy, ..., Gy —individual cycles of the enterprise’s development, its transition from one state to another

Fig. 1. Graphical interpretation of enterprise development according to the theory of cyclic development, taking into account
the influence of new achievements in the field of technology and management

Source: [25] improved by the authors based on [23; 26].

B is the basis for development of the enterprise
(a set of theoretical principles, provisions, and practi-
cal tools used to explain the circumstances of the course
and characteristics of the enterprise’s development in the
system “enterprise — external environment” taking into
account its internal changes) [5; 21; 28];

{B} is a set of possible bases for the enterprise’s de-
velopment, with consideration for its content, structure
and condition of the elements;

R is the enterprise’s development as a result;

M is the scale of the enterprise’s development (re-
flects the behavior of its internal variables, volumes of
activity, results, taking into account factors of influence,
capital, turnover, performance, etc.);

Q is the level of quality of the enterprise’s develop-
ment (depends on two key indicators [3; 29]: the level of
regularity of the pace of production processes and defect-
free production (in the production management system),
and the level of satisfaction of consumer needs with fin-
ished products (in the system of marketing goals). The
presented indicators should be considered as one of the
main management tasks since, with regard to the analysis
of the concepts “extensive development” and “intensive
development” and taking into account the relationship
between the concepts “development” and “potential” [3;
11; 30], they characterize the level of the enterprise’s abil-
ity to operate continuously and are aimed at maximizing
profits due to improving production quality, design qual-
ity, and quality of marketing and services).

Cis the level of the enterprise’s competitiveness (char-
acterized by the following three components [3; 31-33]:

1) competitiveness of the enterprise’s products;

2) the enterprise’s performance (based on assess-

ment of its components — financial, economic,
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industrial and commercial effectiveness) includ-
ing legal aspects of management (e.g., results of
the analysis and evaluation of legal information
on the level of legality of managers’ actions in
achieving the economic goals of the enterprise,
its structural units, or functional services)

3) concentration of the market in which the enter-

prise operates);

I is the level of investment attractiveness of the en-
terprise (it is advisable to determine the key criteria for
the investor, which together reflect such aspects as level
of reliability, business reputation and information open-
ness of the enterprise to its external environment; level
of investment transparency of the enterprise; and level of
development of the educational and professional poten-
tial of the staff) [3; 34; 35];

1, is the level of innovative development of the en-
terprise (depends on the parameters of its innovative po-
tential, the source of which is innovation (new achieve-
ments in the field of technology and management) as
a factor in promoting the enterprise’s development in
the system “type of innovation — type of development”)
[7; 26; 36-38];

Tp is the profit growth rate;

T is the sales growth rate;

T, is the asset growth rate;

S fo fy fp f5 are functions that are used to deter-
mine the elements of a tuple for D;

{a} is a set of components (criteria, parameters,
factors, etc.) that are used for the function of determin-
ing an element of the tuple for D (e.g., {0} is a set of
factors whose influence is necessarily taken into account
at S, i.e, when choosing the enterprise’s development
strategy).
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t the same time, here (as concerns the values of

Tp, T, Tu), it should be noted that the growth

rate (7) is the relative indicator of dynamism of
economic development (in the form of a coefficient or in
%), which is the ratio of two levels of development. That
is, the indicator T reflects how much a certain estimated
level is relative to another level taken as the basis for com-
parison. Here, the comparison base, as a rule, is either the
initial (constant) level of the time series or the level of the
time series preceding this level [11]. Thus, the indicator T
can be calculated with a constant or variable comparison
base using formulas (3) — (4). In the first case, it is called
the base one (7)), in the second — the chain one (T)) [11;
39; 40]:

Y
T, =—-100 3
b Yl ] ( )
Y
T.=—--100, (4)
Y,

where Y is the studied level of the time series;
Y] is the initial (constant) level of the time series;
Y, , is the preceding level of the time series.

The generalizing indicator of the T time series is the
mean (or average) of its values, which is called the aver-
age growth rate ( T ). It shows how (or how much) the av-
erage levels of time series changed over the study period

and can be calculated by formulas (5) - (6) [11; 40]:
T=\T, T,.T,, (5)

T = "\l/zy (6)
)1

where T, T, T, are the annual growth rates expressed
in coefficients;

n is the number of years;

Y is the final level of the time series.

The results of the study can be applied in practical
activities of enterprises, and will also be useful for train-
ing specialists in the field of management and adminis-
tration.

The prospect for further research in this direction,
taking into account the opinion of top executives (man-
agers) of enterprises, is the construction of an applied
economic and mathematical model to maximize profit of
an enterprise based on information in works [41-44].

CONCLUSIONS

According to the results of the study, it is found that
enterprise development, with consideration for its con-
tent and structure of formation, is assessed through eco-
nomic growth (result), taking into account quantitative
and qualitative changes (under certain spatial and tem-
poral conditions). Economic growth (result) of the enter-
prise is ensured due to increasing the level of potential,
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quality of management, innovation, and orientation to-
wards continuous improvement processes (through staff
development, improvement of the interaction system,
capabilities, etc., based on using modern technologies
and management systems, supporting and expanding
marketing business network, and ensuring the reliability
of partnerships to achieve economic goals).

The scale and quality of an enterprise’s develop-
ment depends on its potential and growth reserves. The
higher the level of potential of a business entity, the more
opportunities for development it has. Here, potential of
an enterprise should be understood as its capabilities, re-
sources (financial, labor, material, energy, etc.), reserves
and funds that are used or can be used to achieve the
strategic or tactical goals of the enterprise.

he scientific novelty of the study is the improved

economic and mathematical (complex) model of

enterprise development, which, unlike the exist-
ing ones, takes into account theoretical and applied as-
pects of using independent partial models of enterprise
development for development management (namely, the
content, characteristics, and values of the model of en-
terprise development, model for choosing enterprise de-
velopment strategy, model for selecting enterprise devel-
opment vector, model for choosing a basis for enterprise
development, model for effective enterprise manage-
ment through introducing a marketing mechanism, and
the model of enterprise development results presented
in [12; 28)).

Moreover, it involves a simultaneous multi-vector
targeted assessment of many areas of the enterprise’s
functioning (based on the use of a system of parameters,
indicators and criteria of a system-oriented economic di-
agnosis) in order to determine its prospects. In particu-
lar, it includes the main areas and basic tools for diag-
nosing competitiveness, investment attractiveness, and
enterprise development, taking into account achieve-
ments and interconnections of modern management and
marketing. u
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